
 

 

SPOTiCAR amplifies its offensive with its launch in the UK 

 

 

With the launch of its market place in the UK, SPOTiCAR takes a new 

dimension by getting a promising foothold in one of the most potent 

Used Cars market in Europe considered at large. A highly digitalized 

market in advance on many countries in continental Europe and an 

"heavy weight" considering market figures with 6,752,952 units in 

2020 (largely impacted by sanitary lockdowns)  and 7,935,105 units in 

2019 (a year closer to the normal). 

With the UK beginning operations, it is the 10th country where 

SPOTiCAR is effectively launched. 

Nick Richards, Stellantis Used Vehicle Operations Director said: 

"Stellantis is always looking at new ways to innovate the market, and 

with the launch of SPOTiCAR we bring our excellent used-approved 

programmes across our brands into a single platform for customers 

to use. We've also optimised the platform so customers can view 

online, or visit a showroom to finalise the details, giving them the 

convenience and choice to decide what is best for them." 


